
WELCOME, 
THIS WEB CONFERENCE 

WILL BEGIN SOON 

Engaging Campuses and 
Communities for Sexual 
Assault Awareness Month 



CALCASA 
1215 K Street 
Suite 1850 
Sacramento, CA 95814 

Website: calcasa.org 

Facebook: www.facebook.com/CALCASA 

Twi;er: Follow @CALCASA 

Flickr: www.flickr.com/photos/calcasa/ 

YouTube: www.youtube.com/CalCASAVideo 

Email: info@calcasa.org 



1.  Welcome & Introductions 
2.  How to use Webinar Platform 
3.  Presentation: Engaging Campuses and 
Communities for Sexual Assault Awareness 
Month 
4.  Q&A 
5.  Acknowledgements 



Campus Team 

Denice Labertew, Director of Advocacy & 
Campus Services denice@calcasa.org 

Leona Smith Di Faustino, Training & Technical 
Assistance Coordinator leona@calcasa.org 

Sari Lorge, Campus Project Assistant 
sari.lorge@calcasa.org 



• Raise hand 
• Text chat 
• PowerPoint slides 
• Phone 

Please send a private chat message for help.  

Call iLinc Technical Support at 800.799.4510. 

How to use this technology 



…Type chat quesKons 

Text Chat 



QuesKons & Answers 

How can we do a Consent 
Campaign on our campus? 



University of Oregon 



Abigail Leeder 

Director, Sexual Violence 
PrevenKon and EducaKon 

University of Oregon 

That’s What She/ He Said Consent Campaign 



UO Sexual Violence Prevention and Education 

•  Comprehensive approach to prevenKon 

•  Student centered 

•  Based on primary prevenKon 

•  Informed by best pracKces 

•  MulKfaceted 

•  Built on strong relaKonships with campus and 
community partners 



UO Sexual Violence Prevention & Education Programs 

Peer EducaKon:  

Sexual Wellness Advocacy Team 

18 Peer educators 

400 level 2 credit class  

30 workshops per year  

h^p://swat.uoregon.edu 



UO Sexual Violence Prevention and Education Programs 

IntroDUCKKon: “It Can’t Be Rape” 

  ‐ performed for four thousand incoming first year 
students 

Community Engagement Projects 

• InternaKonal Student AssociaKon Project 
• Fraternity and Sorority Life 
• Residence halls 



UO Sexual Violence Prevention and Education Programs 

Alcohol & Sexual Assault EDU 

  ‐ Mandatory for all incoming students 

Red Zone Campaign 

Sexual Violence Awareness Week Programming – 
speakers, TBTN, Be That Guy etc… 





2011‐2012 Marketing Campaign 

•  Started with a request from Dean of Students  

•  Desire for SVPE work to be more visible 

•  How do you stop rape with posters? 



Social Marketing Campaigns 

Should be supplemental to educaKonal programs 

•  Resources‐ Time, talent & funding 

•  Ideal campaigns would have Kme for focus groups, 
pre and post assessment, great designers and ample 
funding 

•  Two out of three is not so bad… 



Social Marketing Campaign 

Guiding QuesKons 

•  How can we be relevant and reach students? 

•  How do we make consent sexy and also 
communicate that non‐consensual sex is illegal? 

•  How can we be inclusive of gender, race, sexual 
orientaKon and defy stereotypes? 



A rough start… 

and a willingness to say thanks but no thanks 













That’s What She/He Said Success 

•  Reclaimed a derogatory joke 

•  Contained sexy images that students wanted to 
keep and post 

•  Challenged sexist, racist and hetero‐sexist 
stereotypes 

•  Incredible response from students, local high school 
wanted them and at least three faculty members 
menKoned them in classed. 



That’s What She/He Said 2.0 

•  Actual UO students 
•  Expands conversaKon beyond “yes” and “no” 











International Student Project 

•  Focus groups 

•  Student parKcipaKon in craiing message 

•  EducaKonal opportunity for student group 

•  TargeKng students who date internaKonal 
students 









Consent is not only sexy 
Its fun too! 

Abigail Leeder 
Sexual Violence PrevenKon & EducaKon 

University of Oregon 
541.346.1198 

aleeder@uoregon.edu 
h^p://asap.uoregon.edu/ 
h^p://swat.uoregon.edu/ 



The New School  



Introductions 
•  Rhiannon Auriemma – Undergraduate student, 

Feminist CollecKve and Peer Health Advocate 

•  Hannah Stravers ‐ Graduate student, Head Resident‐
TNS Res. Life, Grad. Assistant Student Support and 
Crisis Management 

•  Tracy Robin ‐ Asst. Vice President of Student Health 
and Support 

•  Maureen Sheridan ‐ Director of Student Support and 
Crisis Management 



Sexual Assault Policy Revision 

•  Feminist CollecKve partnered with SAFER 

•  Staff a^ended NCHERM training 

•  Students and staff then worked together over 
2010‐2011 school year to revise policy 

•  New policy took effect fall 2011, providing the 
foundaKon for awareness efforts. 



Awareness Campaign ‐ Development 
•  Work group to create content for campaign fall 2011 

• Student leaders  included Resident Advisors, Peer Health 
Advocates, and student organizaKon leaders 

• AdministraKve areas represented included Health 
EducaKon, Student Support , Student Rights and 
ResponsibiliKes, Student Health Services, and 
CommunicaKons.   

•  CommunicaKons staff then created 4 posters 

•  Resource 2‐pager 

•  EdiKng process ‐‐ striving for gender neutral 



Awareness Campaign ‐ Themes 
Four main themes: 

•  Anchor poster for campaign 

•  Defining sexual assault 

•  Consent 

•  Empowered bystander 
• The Sexual Assault defined, consent, and bystander posters highlight 
three criKcal aspects of the campaign and of the new policy. 













Awareness Campaign and SAAM 
•  Tabling 

•  Flyers  

•  First year experience class 

•  Sexual Assault PrevenKon Programs in the 
Residence Halls 

•  UKlized during Take Back the Night 

•  Facebook landing page  

    www.facebook.com/TNSyesmeansyes 







h^p://athomea^henewschool.blogspot.com/
2012/04/new‐sc 
hools‐clothesline‐project‐2012.html 





Final Thoughts 

•  Tedious revision process 

•  Balancing act between 
students and 
administrators 

•  Access to staff, faculty, 
and student training 
venues  

•  Overwhelmingly posiKve 

•  Focus on consent poster 

Barriers:  Student ReacIons: 



RCC and University CollaboraKon 



RCC – University Collaboration 

•  Orange County Rape Crisis Center 

•  Verity 

•  YWCA of Bradford, Pa. 



SAAM is our opportunity 

•  April = momentum via events, fact sheets and 
media inquires 

•  How can we use the media to highlight issues 
facing your agency and the rape crisis 
movement? 

•  If RCCs are losing funding and resources, then 
SA is not a priority issue for decision‐makers. 
Let’s change that. 



SAAM is our opportunity 

•  In addiKon to events and toolkits, let’s use April 
to talk about: 

• This year’s legislaKve agenda, including the Sexually Oriented 
Business Tax (SOBT). 

• How your community has been affected by budgetary cuts/
constraints. 

• New data about sexual assault that is highlighted in the CDC’s 
NaKonal InKmate Partner & Sexual Violence Survey (NISVS). 



QuesKons & Answers 

What are challenges at your 
agency that you’d like to bring to 

the a^enKon of reporters?  

Type your responses into the text chat. 



Foster a relationship with media 



Question and Answer 

Use the text chat to ask University of Oregon, The 
New School or Jessica Napier a ques>on 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