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· Definitions of social media vary widely.  The most common definitions include information sharing and communication.  
· Forms of electronic communication (as Web sites for social networking and microblogging) through which users create online communities to share information, ideas, personal messages, and other content – Merrriam Webster Dictionary
· Social media is user generated content that is shared over the internet via technologies that promote engagement, sharing and collaboration – The Social Media Guide

50 Definitions of Social Media
http://thesocialmediaguide.com/social_media/50-definitions-of-social-    
media 

· There are many, many lists of reasons to use social media, for business and for non-profits.  Here are a few:
· 18 Reasons to Use Social Media: http://smallbiztrends.com/2011/09/18-reasons-to-us-social-media.html 
· 13 Reasons Why Using Social Media for Business is Non-Negotiable!: http://socialmediatoday.com/james-debono/480927/13-reasons-why-using-social-media-business-non-negotiable 
· Why Use Social Media For Your Nonprofit Organization: http://adpublishing.org/why-use-social-media-for-your-nonprofit-organization/ 
· 10 Ways Non Profits Can Benefit from Social Media: http://www.socialmediaexaminer.com/10-ways-non-profits-can-benefit-from-social-media/ 

· For prevention, some of the most commonly discussed reasons to use social media are:
· Visibility and exposure
· Social media helps us reach our audiences and get our messages out.
· Branding
· This is about recognition of and identification with the positive behaviors we hope to increase.  Social media helps us build our prevention brands in an interactive way.  
· Staying current
· Our strategies must be meaningful and relevant.  Using social media, however, without a strategy behind it can do more harm than good.  
· Connecting
· Social media helps us connect!  Not only are some social media sites communities of their own, but they facilitate relationship-level work as well.  
· Driving awareness
· Overwhelmingly, information on social media for non-profits states that it drives awareness of the particular non-profit’s issue.  Let’s think bigger.  We can use social media to drive behavior change by making healthy behaviors desirable.  It can be a component of a social marketing campaign.  
· Shifting power
· Social media is user generated.  This takes the power for solutions from us and put it in the hands of the audiences/communities.  

Social media is a tool to INFLUENCE BEHAVIOR.

[bookmark: _GoBack]We can use social media to SHIFT THE FRAME towards healthy behaviors and norms.


Tips for Using Social Media for Prevention:

· Before you start using social media, ask:
· What do I want to change?
· In what population?
· What works in this population?
· What are my options?
· What is my/my organization’s capacity?

· Involve members of your audience in planning your social media strategy and messages.

· Test your social media strategies and messages before implementation.

· Evaluate your social media strategies and messages so you can revise them.  


40 Social Media Tips for Nonprofit Organizations
http://www.marketingzen.com/40-social-media-tips-for-nonprofit-organizations/

DIOSA Communications – Social and mobile media training for nonprofit organizations
http://www.diosacommunications.com/  

CDC Social Media Tools, Guides, and Best Practices
http://www.cdc.gov/SocialMedia/Tools/guidelines/
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